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FOR IMMEDIATE RELEASE 

TrailManor Orders Up 16% in February 2008 Over 2007


LAKE CITY, TN (March 17, 2008)—TrailManor reported today that orders for its lightweight travel trailers were up 16% in February over same-month sales a year ago.

In a down market where many manufacturers are posting significant declines, this runs against the trend.  And TrailManor executives think they know why.

“The unique folding design of our trailer means that people aren’t concerned about reduced gas mileage,” said Jim Fisher, National Sales Manager.  “In fact, it only takes about one extra gallon to tow a TrailManor 100 miles.  And because of their light weight, TrailManors can be towed with most of the top-selling smaller SUVs, minivans, and crossovers.  We fit perfectly into the vehicle market segment that is still seeing significant sales.”

Fisher also said that TrailManor has been aggressive in its marketing, adding dealers to its network and creating programs that help them sell.  He said that at a recent RV show in Colorado, a TrailManor dealer sold 10 trailers in a single weekend.   And he noted that a number of dealers commented that TrailManors did as well if not better than other recreational vehicle products they represented at RV Shows.

Since 1983, TrailManor has been manufacturing its unique brand of expanding travel trailers that tow like pop-ups. The TrailManor design provides the easy towing of a tent camper, plus features most people would expect to find only in upright travel trailers, such as a hardwall bathroom with tub, a complete kitchen with oven, a three-way refrigerator, and designer fabrics.  A TrailManor can be opened as easily as opening a car trunk.  All TrailManor models can be towed by properly-equipped minivans, crossovers, or sport utility vehicles.

To learn more about TrailManor or about becoming a TrailManor dealer, visit www.trailmanor.com or call 800-707-7061.
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